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Aims and Objectives

« To identify how the qualification is devised and the fundamental documentation.

« Review the content of the qualification.

« Explore how to plan the content of the qualification.

« Understand the assessment of the qualification and how to prepare students

« To understand the assessment objectives for the qualification.

« To understand the question types for the qualification.

« Tounderstand the mark schemes for the qualification.

« To practise using the mark schemes using exemplar student work.

« Tolearn about the support provided by Pearson around assessment and exemplars.
 Identify support available from Pearson.

« Networking and sharing ideas with other teachers.
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Fundamental documentation

Before starting to teach this course, centres should have access to the
following important documents (which can be downloaded from the Edexcel
website):

« Specification
« ‘Getting Started’ guide

« One set of live exam papers (these supersede the SAMS).



Edexcel International A Level Business: Specification

Go to the ‘Specification’ link on the Edexcel website.

COVID -19 update JRULQ=<1RV

@Pcarson | Qualifications SUBJECTS | QUALIFICATIONS | SUPPORT | ABOUTUs | CONTACT Us E

Specification Course materials Published resources News

A& > Our qualifications > International Advanced Levels > Business (2018)

International Advanced Levels

Business (2018) Pearson | Edexcel

Here, you'll find everything you need to study for, or to teach, the Edexcel International

Advanced Level in Business Studies, including key documents. v Specification

~ Support for teachers

v Support for students

We have listened to feedback from all parts of the international school education community, including a
large number of teachers and a number of universities both internationally and in the UK.

<

Teaching Support

<

Qualifications

Our International Advanced Subsidiary and Advanced Level Business has been developed to be engaging
for international learners and to give them the necessary skills to support progression to higher Flnd out more
education or further study in Business, as well as to a wide range of other subjects.
Register your interest for:
Key qualification features
Latest updates &
¢ Reflects today's global world - students develop an understanding of current global issues that How to teach this qualification &
impact on business, preparing them for their next steps in today’s global world.

* Development of gquantitative skills - students develop these skills throughout the content of the
course and are required to apply these skills to relevant business contexts within the assessment.

e Helps develop a holistic understanding of business - the assessment culminates with a final paper
that draws on the knowledge and skills students developed from Units 1, 2 and 3.



Edexcel International A Level Business: Specification

Specification

edexcel 3

INTERNATIONAL ADWANCED LEVEL

SPECIFICATION

DOWNLOAD

PDF | 1.7 MB

Quallficatlon type:
Level:
Subject:

Specificatlon codes:

Avallabllity:
First teachlng:

FIrst assessment:

International A Level
Level 3
Business

XBS11,
YBS11

International only
2018
2019

Course materials

> Specification and sample
assessments (2)

2 Exam materlals (126)
? Teaching and learning m
(30)




Edexcel International A Level Business: Specification

1.3 Unit content

1.3.1 Meeting customer needs

What students need to learn:

1 The market a) Mass markets and niche markets:

e characteristics
» market size and market share
» brands.

b) Dynamic markets:

s online retailing

+ how markets change
/ e innovation and market growth
+ adapting to change.

c) How competition affects the market.

d) The difference between risk and uncertainty.

/

Specification content is listed in a simple bullet point format.



Edexcel International A Level Business: Specification

The specification highlights in short bullet point fashion what subject content must
be taught for a candidate to successfully sit the International A Level in Business.

However, it also contains other important information that is often overlooked by
centres. This includes:

« Assessment objectives and weightings (Page 39)
« Command word taxonomy (Appendix 6) (Page 56)

« Quantitative skills required (Appendix 7) (Page 57).
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Assessment objectives and weightings

Edexcel International A Level Business: Specification

propose evidence-based solutions to business issues

% in  %bin 9% in
IAS IA2 IAL
AO1 Demonstrate knowledge and understanding of terms,
i 27.5 20 23.8
concepts, theories, methods and models
AO2 Apply knowledge and understanding to various business
contexts to show how individuals and organisations are 25 22.5 23.8
affected by and respond to issues
AO3 Analyse business issues, showing an understanding of
the causes, costs and consequences for individuals and 27.5 30 28.8
organisations
Aﬂf Evaluate evidence to make informed judgements and 20 275 23.8

N7 Totals have been rounded up or down.

Each examination question tests different combinations of Assessment

Objectives or ‘A0S’
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Edexcel International A Level Business: Specification

Appendix 6: Command words

The table below lists the command words that will be used in the question papers along with
an outline of what each type of question requires students to do.

Command Number of What students are required to do
marks

Define 2 Requires students to define a term or phrase.

Calculate 4 Requires students to perform a calculation, based on
given data. Calculators may be used and workings
should be given.

Construct 4 Requires students to draw an accurately labelled
diagram. Students may be reguired to decide on a
type of diagram, or the type required may be stated.

Explain 4 Requires students to provide a brief explanation of
cause or effect, which is supported by details or
example(s).

This should tell a teacher that ‘Explain’ questions test ‘Application’ or ‘AO2’ as well as
other assessment objectives.

12



Edexcel International A Level Business: Specification

(b) Explain one reason why product may be considered the most important element
of the marketing mix for Emfrares.\

The inclusion of the name of the business in the question - shows that
one of the skills being tested is ‘Application’ or AO2'. This is reflected in the
mark scheme as well. Any candidate response must include evidence of

'AO2’' to score the mark.

Question

Answer

Mark

2(b)

/ )
Knowledge 1, Application 2, Anal

Quantitative skills assessed:
QS8 Use and interpret quantitative an
in order to make decisions

n-quantitative information

Knowledge
Up to 1 mark for givi
e The product/s

one reason why product is important e.g.
ice needs to meet customer needs (1).

Applicati
Up to 2 marks for answer contextualised:
« Passengers are looking far luxurious cabins. (1).
« Customers expect quality inflight entertainment and food from
Emirates. (1).

13



These concepts are the ones tested
in the ‘Calculate...’ questions - there
s a requirement that a minimum of
10% of the overall marks test these

quantitative skills.

Edexcel International A Level Business: Specification

QS1 Calculate, use and understand ratios,
averages and fractions

QS2 Calculate, use and understand percentages

and percentage changes

QS3 Construct and interpret a range of standard
graphical forms

QS4 Interpret index numbers

QS5 Calculate cost, revenue, profit and
break-even

QS7 Interpret values of price and income
elasticity of demand

QS8 Use and interpret quantitative and non-
quantitative information in order to make
decisions

QS9 Interpret, apply and analyse information in
written, graphical and numerical forms

QS1 Calculate, use and understand ratios,
averages and fractions

QS2 Calculate, use and understand percentages

and percentage changes

QS3 Construct and interpret a range of standard
graphical forms

QS4 Interpret index numbers

QS5 Calculate cost, revenue, profit and
break-even

QS6 Calculate investment appraisal outcomes
and interpret results

QS7 Interpret values of price and income
elasticity of demand

QS8 Use and interpret quantitative and non-
guantitative information in order to make
decisions

QS9 Interpret, apply and analyse information in
written, graphical and numerical forms

14



Edexcel International A Level Business: ‘Getting Started
Guide’

Guide

/L Getting Started Guide
. MY | PDF1.4MB | 05 Sep 2018 \

The ‘Getting Started’ Guide provides
more detail about the coverage of the

specification.
GETTING STARTED GUIDE

edexcel i

15



Edexcel International A Level Business: ‘Getting Started

Guide’

Specification document:

1 The market

a) Mass markets and niche markets:
e characteristics
» market size and market share

e brands. \

The ‘Getting Started’ guide details precisely
what is meant by the specification. The two

‘Getting Started’ guide: documents should be used together when

1. The market

planning delivery of the course.

a. The difference between mass and niche markets should be considered, and
students should be able to give examples, such as general sportswear shops in
contrast to specialist surfing shops; what being in a different type of market
could mean in terms of market size and market share; and how brands can
influence the position of a business within its market.

16



Edexcel International A Level Business: Live Exam Papers

International Advanced Levels

Business (2018) @ Pearson | Edexcel

Course materials

EILTERS SORTBY | Exam Series ‘ v ‘

Exam materials (126)

CATEGORIES EXPAND ALL

Downloading the live papers will show you © psttn e Sy a3 .
—

® Exam materials (126)

that the IAS and IAL guestion papers have .
a rigid, consistent structure. contNT s ~ nezonz .

All
X January 2022 v
O Examiner report (36)
O Mark scheme (44)
) § October 2021 v
O Modified question paper (6)
O Question paper (40)
June 2021 v
EXAM SERIES ~
January 2021 A
All
0O January 2023 (12) October 2020 W
[ October 2022 (12)
0 June 2022 (13) January 2020 M
O January 2022 (13)
Show more October 2019 v
Ui ~ June 2019 v
All
v
020 January 2019
O unit142)
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Edexcel International A Level Business: Live Exam Papers IAS
Units 1 & 2

October 2019 Unit 1 Question 1: October 2019 Unit 2 Question 1:
Many businesses now recognise the importance of social media as a way of building (c) Analyse two possible ways a small business in India could compete in a

a brand. competitive export market.

(c) Analyse two benefits for a company, such as Emirates, of using social media.

N

Both papers have an identical structure with the
same command words appearing in the same
places in both of the two IAS question papers.

The same will be true of IAL Units 3 & 4.

(Note: ‘Calculate..., Construct.." and ‘Explain...
questions are inter-changeable).

18
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Edexcel International A Level Business: Specification Content

edexcel s::

INTERNATIONAL ADVANCED LEVEL Unit Title

Unit 1 Marketing and people

SPECIFICATION

Pearson Edexcel International Advanced Subsidiary in Business (XBS11)

P Edexcel International Advanced Level in Business (YBS11) H 2 : b : I
Fr i S Unit Managing business activities
First examination from January 2019

First certification from August 2019 (International Advanced Subsidiary) and August 2020 (International
Advanced Level)

Unit 3 Business decisions and strategy

Unit4 Global business

‘P Pearson

20



IAS/IAL specification content at a glance

International AS Level (IAS) in Business

Unit 1:Marketing and people Unit 2: Managing business activities
3.1. Meeting customer needs 3.1. Planning a business and raising finance
3.2. The market 3.2. Financial planning

3.3. Marketing mix and strategy 3.3. Managing finance

3.4. Managing people 3.4. Resource management

3.5. Entrepreneurs and leaders 3.5. External influences

Additional Units for International A level (IAL) in Business

Unit 3: Business decisions and strategy Unit 4: Global business

3.1. Business objectives and strategies 3.1. Globalisation

3.2. Business growth 3.2. Global markets and business expansion
3.3. Decision-making techniques 3.3. Global marketing

3.4. Influences on business decisions 3.4. Global industries and companies

3.5. Assessing competitiveness (multinational corporations)

3.6. Managing change

21



INnternational AS level assessment

Units 1 and 2 are assessed through two externally examined papers:

Unit 1: Marketing and people Unit 2: Managing business activities

are assessed in:

Paper 1: Marketing and people Paper 2: Managing business
2 hours activities
Three sections 2 hours
80 raw marks Three sections

100 UMS 80 raw marks
Worth 50% of AS Level 100 UMS
Worth 25% of A Level Worth 50% of AS Level

Worth 25% of A Level

22



Additional units required for full IAL

The additional units (3 and 4) required for the awarding of a full A level are
assessed through two externally examined papers:

Unit 3; Business decisions and Unit 4; Global Business
strategy

are assessed in:

Paper 3: Business decisions and Paper 4. Global Business
strategy 2 hours
2 hours Three sections
Three sections 80 raw marks
80 raw marks 100 UMS

100 UMS Worth 25% of A Level
Worth 25% of A Level

23



IAS command word taxonomy

Units 1 & 2 have an identical structure.
Section C

Evaluate

Sections A and B
Discuss

Analyse

Calculate/Construct/Explain

Define

24



IA2 command word taxonomy

Units 3 and 4 have an identical structure.
Sections B and C

Evaluate

, A 2
Section A 55ess (x2)

Discuss

Calculate/Construct/Explain

Calculate/Construct/
Explain

25



Command words by Assessment Objective or ‘A0’

AO1 AO2 AQO3 AO4
Knowledge Application Analysis Evaluation
Define
Calculate Calculate Calculate
Construct Construct Construct
Explain Explain Explain
Analyse Analyse Analyse
Discuss™ Discuss™ Discuss™ Discuss™
Assess* Assess® Assess* Assess*
Evaluate™ Evaluate* Evaluate* Evaluate*

* Assessed using a levels-based mark scheme




Assessment Objectives
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Assessment Objectives (AOs)

Knowledge (AO1):

A fact, understanding of a term, theory, method or model.

Application (AO2):
Using knowledge and understanding in context
Use of data/extracts in answer
Use of examples to illustrate points
Manipulation of data e.g. calculations based on data

Shifts in supply and demand.



Assessment Objectives (AOs)

Analysis (AO3):
- Selecting and applying the appropriate theories/concepts.

[dentifying and explaining possible causal factors.
[dentifying and explaining possible consequences.
- A chain of reasoning: may be exemplified by explaining causes or

conseqguences.

29



Assessment Objectives (AOs)

Evaluation (AO4):
Showing a critical awareness.

Recognition of different viewpoints and providing ‘balance’.
Questioning quality of the evidence: validity and reliability.

Questioning validity of underlying assumptions (e.g. does correlation imply
causation).

Considering the size and time scale of any affects.

Making informed judgements.

Proposing a solution and/or recommendations.

30
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& Further support




Edexcel International A level Business: ‘Planning the course’

Specification

/L International Advanced Level Business Specification The S‘Cheme Of Work’ document prOV|deS
W | PDF1.7MB | 17 0ct 2017 an editable scheme of work that can be
\ used — or centres could simply use the

specification.

Guide
JB  Getting started Guide Remember to use the ‘Getting Started’
00| | PDF14MB |05 Sep 2018 guide to help you understand the scope of
the specification content.
Scheme of work
m Editable Scheme of Work

| DOCX 542.8 KB | 05 Sep 2018

32



Edexcel International A Level Business: ‘'Scheme of Work'’

Unit 1: Year 12 Autumn term

a) Primary and secondary market research data
(guantitative and qualitative) used to:

* dentify and anticipate customer needs
and wants

*  guantify likely demand

*  gain insight into consumer behaviour.
b} Metheds of pimary market research:

*  surveys/guestionnaires

» focus groups/consumer panels

»  face-to-face/telephone interviews

*  product trials/test marketing.

Week | Topic Content Suggested activities and resources
1 1.3.1 Meeting 1 The market Introduction — what is a market?
customer needs | .y oo markets and niche markets: Students could research a range of business examples, such as lecal tradesmen/bakers or
«  Characteristics national businesses such as McDonald’s or &pple, and identify their markets.
«  market size and market share In small groups they could then be asked to descnbe market size and market share -
combine this with research on recent news regarding the business’s approach to branding.
) One useful source of information on markets is www.keynote.com. Newspaper websites
b} Dynamic markets: could also be used.
*  online retailing You could create a starter activity PowerPoint quiz using well-known brands from the
»  how markets change following website: www.interbrand.com/en/best-global-brands/2013/top-100-list-
» innovation and market growth VIEW. BSOX
+  adapting to change. Interesting case studies could include:
¢) How competition affects the market »  ASOS - http://businesscasestudies. co.uk/asos-com/strategic-growth-in-the-fashion-
. i ) retail-indu rowth.html#axzz2zvSKaAbrb
d) The difference between risk and uncertainty. } . o .
s HMV — www.retail-week.com/technology/hmv-kick-starts-digital-strateqy-with-
2-3 2 Market research launch-of-innovative-app/5053996.article

=  Waterstones — www.independent.co.uk/arts-entertainment/books/news/waterstones-
to-open-its-first-new-store-in-six-years-92 70045 . himl

Students could carry out their own surveys using both open and closed questions to enable
them to gather quantitative and gualitative information to determine likely demand for
new menus in the school canteen, for school business enterprses or for fund
raising/chanty events.

Government websites are useful secondary sources:
www.statistics.aov.ul'hub/index. html
www,statisticsauthority.gov.uk/

Get students to carry out some secondary market research using Office for Mational
Statistics website www.ons.gov.uk

33



Edexcel International A Level Business: ‘Planning assessments’

3 Promotion and
branding

Explain one benefit of strong
branding to Emirates.

a) Types of promotion.

Pick a topic from the specification and
then create questions around it. For

c) The benefNs of strong branding: )
——— some command words you will need to

b) Types of branding.

e added value
/- ability to cNarde premium prices produce some kind of case study to allow
. d d pri ladici f d d. . .
reduced pricy elax{gity of deman students to score the application marks.

Define the term ‘added value'.

Analyse two methods Emirates could use
to improve its branding.

34



What are the
Assessment Objectives

(AOS) in International A
Level Business?




Knowledge

Assessment Objectives (AOs)

Demonstrate knowledge and understanding of terms, concepts and

theories, methods and models

Application

Analysis

Evaluation

AO2

AO4

Apply knowledge and understanding to various business contexts to
show how individuals and organisations are affected by and respond to
issues

Analyse business issues showing an understanding of the causes, costs
and consequences for individuals and organisations

Evaluate evidence to make informed judgements and propose evidence-
based solutions to business issues

36



Assessment Objectives (AOs)

Knowledge (AO1):

A fact, understanding of a term, theory, method or model.

Application (AO2):
Using knowledge and understanding in context
Use of data/extracts in answer
Use of examples to illustrate points
Manipulation of data e.g. calculations based on data

Shifts in supply and demand.

37



Assessment Objectives (AOs)

Analysis (AO3):
Selecting and applying the appropriate theories/concepts.
|[dentifying and explaining possible causal factors.

|[dentifying and explaining possible consequences.

A chain of reasoning: may be exemplified by explaining causes or consequences.

38



Assessment Objectives (AOs)

Evaluation (AO4):
Showing a critical awareness.

Recognition of different viewpoints and providing ‘balance’.

Questioning quality of the evidence: validity and reliability.

Questioning validity of underlying assumptions (e.g. does correlation imply causation).
Considering the size and time scale of any effects.

Making informed judgements.

Proposing a solution and/or recommendations.

39



. Weighting of Assessment Objectives

AO1 AO2 AO3 AO4
Knowledge Application Analysis Evaluation

Unit 1 13.75% 12.5% 13.75% 10%
(6.9%)* (6.3%)* (6.9%)* (5%)*
Unit 2 13.75% 12.5% 13.75% 10%
(6.9%)* (6.3%)* (6.9%)* (5%)*
Unit 3 5% 5.6% 7.5% 6.9%
Unit 4 5% 5.6% 7.5% 6.9%

23.8%9 23.8%9 28.8%9 23.8%9

* % weighting for IAL
€ these figures are rounded which is why they do not aggregate to 100%

40



IAS command word taxonomy

Section C
Units 1 & 2 have an identical structure.

Evaluate

ASSess

Sections A and B
Discuss

Analyse

Calculate/Construct/Explain

Define

41



IA2 command word taxonomy

Units 3 & 4 have an identical structure. Sections Band C

Evaluate

Section A
Discuss

Explain

Calculate/Construct

42



. Which questions test which AOs?

AO1 AO2 AO3 AO4 Mark Type of Mark
Knowledge Application Analysis Evaluation Tariff Scheme
Define* 2 Points-based
Calculate Calculate Calculate 4 Points-based
Construct Construct Construct 4 Points-based
Explain Explain Explain 4 Points-based
Analyse* Analyse* Analyse* 6 Points-based
Discuss Discuss Discuss Discuss 8 Levels-based
Assess Assess Assess Assess 10/12 Levels-based
Evaluate Evaluate Evaluate Evaluate 20 Levels-based

*|AS only question style -



Points-baseo
questions: How to

answer a ‘Define...
guestion




‘Define...! 2-mark questions

Always worth 2 marks.

« They test Knowledge (2 marks).

« Only appear in Units 1 and 2.

« Always appear at the start of Sections A and B only.

« No marks are awarded for examples (because there are no application
marks).

« Definitions are taken from terms that appear in the specification only.

45



‘Define... question: mark scheme

Question | Question Marks
Number
1(a) Knowledge 2
Up to 2 marks for defining the term ‘qualitative research’, e.g.
» Market research collected (1) relating to the opinions and
beliefs of consumers (1). (2)

Question 1(a) Paper 1T May 2019

46



. 'Define..." question

Activity 1: 'Define... Exemplar 1

1 (a) Define the term ‘qualitative research’ (Extract A, line 7)

Question 1(a) Paper 1T May 2019



Points-baseo
questions: How to

answer a ‘Calculate..’
question




'Calculate... 4-mark gquestions

« Always worth 4 marks.

« They test Knowledge (1 mark), Application (2 marks) and Analysis (1 mark).

«  Will appear in Units 1, 2, 3 and 4.

« A'construct’ question may be replaced by a ‘calculate’ or ‘explain’ question.

« Only appears in Sections A and B in Units 1 and 2.

* Only appears in Section A in Units 3 and 4.

« (Calculate questions should be given to 2 decimal places (2 d.p.) where appropriate.
« Answers must include units where appropriate to score full marks.

« Alist of quantitative skills that can be tested is to be found in Appendix 7 on page 57 of the
specification. Accounting ratios can be found in Appendix 9 on page 60 of the specification.
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'Calculate... question: mark scheme

Question
Number

Question

Marks

1(b)

Knowledge 1, Application 2, Analysis 1

Quantitative skills assessed:

QS2: calculate, use and understand percentages and percentage
changes

QS7: interpret values of price and income elasticity of demand.

Knowledge
1 mark for identifying the formula for PED:
¢ % change in quantity demanded / % change in price (1).

Application
Up to 2 marks for selecting the correct data:
« 150,000- 120,000 /120,000 = 25% (1) /-10% (1).

Analysis
1 mark for calculating the price elasticity of demand:
o -25(1).

NB: Award 4 marks for correct answer -2.5
Award 3 marks for 2.5

(4)

Question 1(b) Paper 1 May
2019



'Calculate... question:

Activity 2: ‘Calculate... Exemplar 1

(b) Calculate the price elasticity of demand (PED) for a Superdry t-shirt if the price
decreases by 10% and sales increase from 120,000 to 150,000. You are advised to
show your working.

Question 1(b) Paper 1 May
2019 51



Points-baseo
questions: How to

answer an ‘Explain
one... question




'Explain one reason...” questions

Always worth 4 marks.

They test Knowledge (1 mark), Application (2 marks) and
Analysis (1T mark).

A points-based mark scheme is used.

Can appear in the place of a ‘Construct’ or ‘Calculate’ question
because they have the same blend of ‘Assessment Objectives.

53



'Explain one... question: mark scheme

Question

Answer

Mark |

2(b)

Knowledge 1, Application 2, Analysis 1

Quantitative skills assessed:

QS8 Use and interpret quantitative and non-quantitative information
in order to make decisions

Knowledge
Up to 1 mark for giving one reason why product is important e.g.
e The product/service needs to meet customer needs (1).

Application
Up to 2 marks for answer contextualised:
e Passengers are looking for luxurious cabins. (1).
= Customers expect quality inflight entertainment and food from
Emirates. (1).

Analysis
Up to 1 mark for reasons/causes/consequences for Emirates, e.g.
= |f the product features are inadequate then customers may
turn to competitors, resulting in lower sales and loss of market
share for Emirates.

(4)

Question 2(b) Paper 1
October 2019 =



'Explain one reason..." questions

Activity 3: ‘Explain one reason... Exemplar 1

(b} Explain one reascn whyjproauctynay be consiaered e most important element
of the marketing mix for Emirates.
(4]

CPodud 1 ongidened fhe wadt impovtand elenent In the mavkeing miX. 0f Emiate
S vreaure i how, fhay gabe. fuede. wwpefitive advantage. Ewirates J¢ knowh
WBMMMWYWYWMWTW*@qw.!lﬁJuMPYDWQ nductw -itading_ofligh
entevtainmand . ..ex.czn.em._Mfltgiaf_f.qund,..myﬁlrdm wittomer fevvee: TWHL Ie iow  Fmiates

COftvache thely . mstomens- Ht—twevefore Produict it Merefore tonsidersd wort impavdani
‘.,m.‘.,.mit__a,.m.ay@@mg mix ar ' pupevioy srvice It what afivack tweke aarfomen and
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Question 2(b) Paper 1
October 2019 =



'Explain one reason..." questions
Activity 3: ‘Explain one reason... Exemplar 1 (Marking logic):

(b} Explain one reason whyproauctynay be consiaered the most important element
of the marketing mix for Emirates.
{4

CPvdud £ engideved fhe waoit impovtand elenment in the mavkefmg X, Of Emiotes

3 8 g o AO | =
e beeauwre j1 0 Row fey gabn twede wwpefitive advantpse. Epivates 16 known
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Question 2(b) Paper 1
October 2019 =



'Explain one reason..." questions

Activity 3: ‘Explain one reason... Exemplar 2

{D) EXPIAin ONe reason wny Proauct may De CoNsiaerea e most IMportant eiement
of the marketing mix for Emirates.

{4}
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" Question 2(b) Paper 1
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'Explain one reason..." questions
Actiw%@;m xplain one reason...' Exemplar 25l\/|ark| ng logic):

D) €ason winy Proguct may De consigerea { € MOost Imporant eiem
of the marketing mix for Emirates.

{4}
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Points-baseo
questions: How to

answer an ‘Analyse...
question




Analyse... questions

« Always worth 6 marks.

« They test Knowledge (2 marks), Application (2 marks) and Analysis (2 marks).
« (Can be ‘Analyse two ways/advantages/methods..." etc.

« A points-based mark scheme is used.

« They are marked as if they were two separate 3-mark questions.

« Will appear in Units 1 and 2 only.

* Only appear in Sections A and B.
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Analyse... question: mark scheme

Question
Number
2(c)

Answer

Knowledge 2, Application 2, Analysis 2

Knowledge
Up to 2 marks for defining quality management, e.g.

e The process of a business maintaining a desired level of
excellence in a product/service (1) by paying attention
to each stage of the process (1)

OR

For giving two reasons, e.g.

e Customers may spend more if they feel more likely to
receive good service/product (1)
e |tmay earn Starbucks a good reputation (1)

Application
Up to 2 marks for answers contextualised to Starbucks, e.g.
e Starbucks is focused on maintaining great tasting coffee

M
» Starbucks is the 2™ largest coffee chain in the UK behind
Costa (1)
Analysis

Up to 2 marks for reasons/causes/consequences for providing
quality control, e.g.

e The customers will be more confident they will be
served quality coffee and so provide repeat custom (1)

e Starbucks may gain a positive reputation and increase
market share, challenging Costa (1)

Mark

(6)
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Activity 4: Which response is the best?

« On pages 10-12 of the Delegate Booklet, there are three responses
to a 6-mark ‘Analyse two..." question.

« Mark these using the mark scheme on page 9 of the Delegate Booklet.
« The case-study is on page 8 of the Delegate Booklet.
« Which one you think is best, rank 1-3(1 = best, 3 = worst).

« And think about which one was the easiest to mark.
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Exemplar

Mark awarded Readability

Efficiency

Activity 4: Which response is the best?

Speed

required

Exemplar 1 6 marks 3rd 3rd (170 words) 8.5 vvprds PeEr
minute

Exemplar 2 6 marks st 1st (77 words) 154 Words per
minute

Exemplar 3 6 marks nd 2nd (139 words) 18.8 words per
minute
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L evels-based mark

schemes




| evels-based mark schemes

* The mark schemes focus on the guality of student answers rather than the gquantity of points
made.

* This is why mark schemes do not state the number of ‘points’ a student should make in their
response.

* To guide teachers and markers, the breakdown of marks allocated to each Assessment Objective
(AO) is given within the levels-based mark schemes to identify the emphasis of each Assessment
Objective within each question type.

* There are four Assessment Objectives (AOs) that all levels-based questions are designed to test:

AO1 - Knowledge and Understanding
AQO2 - Application
AQO3 - Analysis

AO4 - Evaluation 65



How to use a levels-based mark scheme

1. Finding the right level:

The first stage is to decide into which level the answer should be placed in.

Use a ‘best-fit" approach - decide which level most closely describes the quality of the answer.

. Finding a mark within a given level:

After deciding on an initial level, the next stage is to decide on the mark within the level.

Levels with a 2-mark range - start with the assumption that the work will be at the top of the level. Move
down to the lower mark if the answer only just meets the requirements of the level.

Levels with a 3-mark or more range - start at the middle of the
level (or at the upper of the two mid point marks) and then move
the mark up or down to find the most appropriate mark.

Take into account how far the answer meets the requirements of
the level.
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Levels-based
questions: How to

answer a
'Discuss... question




‘Discuss..." questions

* Always worth 8 marks.
* |evels-based mark scheme is used.

* Will appear in Units 1, 2, 3 and 4.

* InUnits 1 and 2 they appear in Sections A and B.

* In Units 3 and 4 they appear in Section A only.
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'Discuss... question: mark scheme

Level Mark | Descriptor
0 No rewardable material.
Level 1 1-2 Isolated elements of knowledge and understanding - recall based.
Weak or no relevant application to business examples.
Generic assertions may be presented.
Level 2 3-5 Accurate knowledge and understanding.
Applied accurately to the business and its context.
Chains of reasoning are presented, showing cause(s) and/or effect(s)
but may be assertions or incomplete.
An attempt at an assessment is presented that is unbalanced, and
unlikely to show the significance of competing arguments.

Level 3 6-8 Accurate and thorough knowledge and understanding, supported
throughout by relevant and effective use of the business
behaviour/context.

Logical chains of reasoning, showing cause(s) and/or effect(s).
Assessment is balanced, well contextualised, using guantitative and/or
qualitative information and shows an awareness of competing
arguments/factors.

AO1
AO2
AO3
AO1
AO2
A03
AO4
AO1

AO2

AO3

AO4
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Activity 5: Find the level

« On pages 16-17 of the Delegate Booklet, there are two responses to an 8-mark ‘Discuss...’
question.

« Mark these using the mark scheme on pages 14-15 of the Delegate Booklet.
« The case-study is on page 13 of the Delegate Booklet.

« Decide which level each answer should be placed in and the overall mark.

« What level and what mark did you give?

« What mistakes were made by candidates in answering these questions?
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Levels-based
questions: How to

answer an ‘Assess..’
question




Assess..." questions

* Always worth 10 (Units T & 2) or 12 marks (Units 3 & 4).

* A levels-based mark scheme is used.

* The level descriptors in the level-based mark schemes are identical for both 10-
and 12-mark ‘Assess’ questions - it is just the mark range that is different.

* InUnits 1 and 2 the 10-mark ‘Assess’ question appears in Sections A and B.

* In Units 3 and 4 the 12-mark ‘Assess’ question appears in Section A only.
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Assess..." question: mark scheme (10)

Level Mark | Descriptor
0 No rewardable material.

Level 1 1-2 Isolated elements of knowledge and understanding - recall based.
Weak or no relevant application to business examples.

Generic assertions may be presented.

Level 2 3-4 Elements of knowledge and understanding, which are applied to the
business example.

Chains of reasoning are presented but may be assertions or incomplete.
A generic or superficial assessment is presented.

Level 3 5-7 Accurate and thorough knowledge and understanding, supported
throughout by relevant and effective use of the business
behaviour/context.

Analytical perspectives are presented, with developed chains of
reasoning, showing cause(s) and/or effect(s).

An attempt at an assessment is presented, using quantitative and/or
qualitative information, though unlikely to show the significance of
competing arguments.

Level 4 8-10 Accurate and thorough knnwledge_ and understanding, supported AO1
throughout by relevant and effective use of the business
behaviour/context. AO2
A coherent and logical chain of reasoning, showing cause(s) and/or AO
effect(s).

Assessment is balanced, wide ranging and well contextualised, usin %\c
guantitative and/or qualitative information, and shows an awarenesst
competing arguments/factors, leading to a supported judgement.
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Levels-based
questions: How to

answer an ‘Evaluate..’
question




'Evaluate...’ 20-mark questions

* Always worth 20 marks.
* Alevels-based mark scheme is used.
* In Units 1 and 2 the 'Evaluate’ question appears in Section C only.

* |In Units 3 and 4 the 'Evaluate’ question appears in Sections B and C.

75



'Evaluate... question mark scheme

Level

Mark

Descriptor

0

Mo rewardable material.

Level 1

1-4

Isolated elements of knowledge and understanding.
Weak or no relevant application of business examples.

An argument may be attempted, but will be generic and fail to connect
causes and/or consequences.

Level 2

Elements of knowledge and understanding, which are applied to the
business example.

Arguments and chains of reasoning are presented but connections
between causes and/or consequences are incomplete. Attempts to
address the question.

A comparison or judgement may be attempted but it will not
successfully show an awareness of the key features of business
behaviour or business situation.

Level 3

Accurate and thorough knowledge and understanding, supported
throughout by relevant and effective use of the business
behaviour/context.

Uses developed chains of reasoning, so that causes and/or
consequences are complete, showing an understanding of the question.

Arguments are well developed.

Quantitative and/or qualitative information is introduced in an attempt
to support judgements, a partial awareness of the validity and/or
significance of competing arguments and may lead to a conclusion.

Level 4

15-20

Accurate and thorough knowledge and understanding, supported
throughout by relevant and effective use of the business

AO1

behaviour/context. AO2 |

Uses well-developed and logical, coherent chains of reasoning, showing
a range of cause and/or effect(s).

Arguments are fully developed. AO3
Quantitative and/or gualitative information is/are used well to support

judgements. A full awareness of the validity and significance of AO4

competing arguments/factors, leading to balanced comparisons,

judgements and an effective conclusion that proposes a solution and/or
recommendations.







Free wepsite
support




Edexcel International A Level Business website

Use these tabs to navigate the International
A Level Business homepage

COVID -19 update JRULQ=<1RV

@Pcarson | Qualifications suBlecTs | QuaLIFicaTions | sUPPORT | asolf us | CONTACT us E

Specification Course materials Published resources News

A& > Our qualifications > International Advanced Levels > Business (2018)

International Advanced Levels

Business (2018) ®) Pearson | Edexcel

On this page

~ Specification

Here, you'll find everything you need to study for, or to teach, the Edexcel International
Advanced Level in Business Studies, including key documents,
~ Support for teachers
v Support for students
We have listened to feedback from all parts of the international school education community, including a

. ) v Teaching Support
large number of teachers and a number of universities both internationally and in the UK.

v Qualifications

Our International Advanced Subsidiary and Advanced Level Business has been developed to be engaging
for international learners and to give them the necessary skills to support progression to higher Flnd out more
education or further study in Business, as well as to a wide range of other subjects.

Register your interest for:

Key qualification features

Latest updates &
¢ Reflects today's global world - students develop an understanding of current global issues that How to teach this qualification &
impact on business, preparing them for their next steps in today’s global world.
* Development of gquantitative skills - students develop these skills throughout the content of the
course and are required to apply these skills to relevant business contexts within the assessment.
e Helps develop a holistic understanding of business - the assessment culminates with a final paper
that draws on the knowledge and skills students developed from Units 1, 2 and 3.
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Edexcel International A Level Business website

Specification Course materials Buhlished resources News

Select the ‘course materials' tab.

& > Ourqualifications > International Advanced Levels > Business (2018)

International Advanced Levels

Business (2018) @ Pearson | Edexcel

Course materials

FILTERS

Exam materials (126) SRV [oamseres ] A separate set of tabs then

CATEGORIES VNS : /f
L — allow you to navigate the ‘free
O Specification and sample assessments (2) January 2023 v , .
® Exam materials (126) P COU rse aterlals
O Teaching and learning materials (30) October 2022 v
CONTENT TYPE ~ June 2022 v
All
) January 2022 N7
O Examiner report (36)
O Mark scheme (44)
) ) October 2021 v
O Modified question paper (6)
O Question paper (40)
June 2021 v
EXAM SERIES ~
January 2021 4
All
O January 2023 (12) October 2020 v
[ October 2022 (12)
0 June 2022 (13) January 2020 4
O January 2022 (13)
Show more October 2019 v
e ~ June 2019 v
All
v
02 January 2019
O Unit1 (42)
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Edexcel International A Level Business website

International Advanced Levels

Business (2018) @ Pearson | Edexcel
Selecting ‘Exam materials' gives access to all of
the past papers as downloadable PDFs.

Course materials

FILTERS SORT BY [ Exam series | v
CATEGORIES EXPAND ALL
O Specification and sample assess January 2023 o~
@® Exam materials (126)
O Teaching and learning materials (30) E);i[n:iner report - Unit 1 (WBST1) - January 2023
— | PDF 145.9 KB | 07 March 2023 Q
CONTENTTYPE ~ JL Examiner report - Unit 2 (WBS12) - January 2023
R - [T & The most recent set of papers are
. larc -
o 1 I
O Examiner report (36 aminer resort Uit 3 QW51 ey 2024 padlock protected’, so students
O Mark scheme (44) Unit 3 1
PDF g
O Modified question paper (6) | PDF2305KB | 07 March 2023 - Ca n n Ot ga | n a CceSS
[ Question paper (40) ,L Examiner report - Unit 4 (WBS14) - January 2023
—r Unit 4 n
| PDF 251.8 KB | 07 March 2023 =
EXAM SERIES ~
}‘ Mark scheme - Unit 1 (WBS511) - January 2023
All o Unit 1 n

- | PDF1535KB | 21 February 2023
(J January 2023 (12)
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Edexcel International A Level Business website

Examiner reports give feedback on common
errors made by students - a key learning tool.

EXPAND ALL
January 2023 o
Examiner report - Unit 1 (WBS511) - January 202
Unit 1
PDF E

| PDF 145.9KB | 07 March 2023

Examiner report - Unit 2 (WBS12) - January 2023
Unit 2
| PDF 184.4 KB | 07 March 2023

PDF

| =

Examiner report - Unit 3 (WB513) - January 2023
Unit 3

| PDF 230.5KB | 07 March 2023

PDF

| »

Examiner report - Unit 4 (WBS14) - January 2023
Unit 4
| PDF 251.8 KB | 07 March 2023

PDF

| »

Mark scheme - Unit 1 (WBS11) - January 2023
Unit 1

PDF

| PDF 153.5KB | 21 February 2023

B9 B B9 B9 DS

>
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Edexcel International A Level Business website

Selecting ‘Teaching and learning materials’ gives access to
training content and further useful support.

International Advanced Levels

Business (2018) @ Pearson | Edexcel

Course materials Worked exemplars are a useful learning

FILTERS

tool. ~
Teaching and learning SORTOY [taest A~ [ v]
materials (30)

CATEGORIES

O Specification sample assessments (2)

EXPAND ALL
O Exam erials (126)
] Exemplar material ~
® Teaching and learning materials (30)
/L International A Level in Business Unit 1 exemplars
Post-June 2019 series
CONTENT TYPE ~ POF !
| PDF 1.7 MB | 28 January 2020
All }c International A Level in Business Unit 2 exemplars
— Post- 2019 seri
[0 Exemplar material (2) PDF ostjune series
| PDF 2.6 MB | 12 December 2019
O Guide (1)
[J Past training content (9) Guide v
[0 Scheme of work (1)
Show more Past training content N
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Edexcel International A Level Business website

Select Teaching and learning materials’ and scroll down.
The ‘Getting Started Guide” and ‘Scheme of Work' are key
documents.

Guide

/L‘ Getting Started Guide «—___ The 'Getting Started Guide' provides more
9Ny | PDF1.4MB | 05 Sep 2018 detail as to the specification coverage.

Scheme of work
The 'Scheme of Work' gives an indication

m cditable Scheme of WDFK‘/ of what resources can be used to teach

| DOCX 542.8 KB | 05 Sep 2018 the course.
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International A Level Business ‘Getting Started Guide’

3. Promotion and branding

a. Types of promotion include personal selling, direct marketing, advertising, public
relations, sponsorship, sales promotions (such as buy one get one free, price
discounts, money-off coupons, samples/giveaways, special events and point of
sale) and digital communications (online advertising, mobile communications,
advergaming, social media, consumer-generated content and viral strategies).
Students should explore the advantages and disadvantages of each type to
businesses.

b. Types of branding include manufacturer/corporate branding such as Nestlég,
product branding such as KitKat and own brand product (usually supermarket)
such as ASDA chocolate. Students should consider the advantages and
disadvantages of each type of branding to the producer and consumer. Students
should also explore rebranding — a marketing strategy in which a new name,
term, symbol, design or combination is created for an established brand with the
intention of developing a new, differentiated identity in the minds of consumers,
investors, and/or competitors.

The 'Getting Started Guide’ gives more detail on the
quantity of material that needs to be taught in each part of
the specification. It should be used with the specification.
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Subject Advisor

Colin Leith

Email: teachingbusiness@pearson.com

Twitter: @PearsonkEconBus

Phone: +44 (0) 344 463 2535
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ResultsPlus

Provides the most detailed analysis available of your students’ exam performance. This
free online service helps you to:

e identify topics and skills where students could benefit from further learning, helping them
gain a deeper understanding

e see actual scores for each exam question for a student, class or group.

e understand how your students’ performance compares with class and Edexcel
international averages

e acquire data that may support effective learning and teaching approaches.
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Homepage

ResultsPlus

Select an option

€
e

0.
®
©
‘t

Results Plus Analysis
Analysis and reports on your Edexcel examinations

Mock Analysis Service

Print off past papers, assign papers to students for mock mark ter student marks, analyse performance
past papers, assign pap 2

Create or edit a group

Set up classes and other groups to help analyse performance

Functional Skills on Demand Analysis
Analysis and reports of your student's test performance

BTEC Analysis
Analysis of your students' BTEC National and Tech Award External Test performance

Retrieve Incoming Learner Results
Retrieve Pearson results from a leamer’s previous centre

Allows you to analyse
examination results by
question.

Allows you to input mock

results, to create your own
analysis.
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Mock examination service

ResultsPlus

Gives the teacher
P the ability to assign
data entry to

Find past papers and manage student mock marks

Find past papers, assign to students for mock mark entry in ResultsPlus Direct or enter mock marks yourself St u d e n tS O r e nte r
the data

Create new student accounts

Upload details of students not already in the system t h e m S e |Ve S .

View mock results analysis
Analysis and reports on your mock examinations

Create student accounts, to
allow your student to input the
marks per question.
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International comparisons

ResultsPlus

Question Performance Mark distribution Edexcel Ave: ALL (D)
Q0la 4/4 2.7/4
Q01b 2.88/4 2.79/4
Q0lc 3.38/4 1.79/4
Qo1d 3.63/6 2975
Qe 375/8 | 437/8
Qo1f 531/10 e 4.86/10
Qg 7.94112 I 5.63/12
Qoth 71312 b 5.6/12
Q2 9.13/20 L 10.08/20
Qo3 105/20 . | 9.45/20

Allows comparisons to be
made with all of the other
schools that sat the 91

~11alificFatiAn

Allows the teacher to see the
average score for the cohort
on a ‘per question’ basis.






examW zard

e examWizard is a free exam preparation tool containing a bank of past Edexcel
exam questions, mark schemes and examiners' reports for a range of GCSE
and GCE subjects.

e examWizard saves you time by allowing you to create your own mock exams,
topic tests, homework or revision activities in minutes, linking directly to
associated examiner reports and mark schemes.
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examW zard

&« & @ examwizard.co.uk/home o ¥ eﬂ o

S Apps @ NewTab @ ePENZ (@) ePENZ @) BUSINESS/BUSINES.. [ Room Booking Syst. [ Circus horror as fe...

Find Past Papers Help Log out
examW zard
Welcome to examWizard, Jonathan!

Find Past Papers

Build A Paper My Papers

Search for past exam papers, mark schemes and Search for guestions, then build your own homework View and edit tests that you have previously created,

activity, test or mock exam. and view past papers that you saved.

examiner's reports.

Current Subject T ExamWizard News

Business .
Content for BTEC Tech Awards is now available for the following sectors:

Child Development
Digital Information Technology

M Change Subject:

) Accounting ) Astronomy ) Business « Enterprise

) Computer Science () Economics ) Economics A : :;z:-ttli ,i‘c;\?i(tiilaizr:tness
& Economics B 0 English ) Geography ¢ Travel & Tourism

) History O ICT o Im

© Mathematics © MFL O PE

) Psychology ) Religious Studies ) Sciences

© Qratictire

Select ‘Build A Paper’ to start creating
your own tailored homework
assignments and test papers.
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examW zard

Select a topic X

& Selectall ¥ Expand all 2 topics selected

= Available topics for selected search options
= Business
= Unit 1: Marketing and people

7] The Market |
+[7] Marketing mix and strategy
+[] Managing People

* Unit 2: Managing business activities

Select questions for homework and tests
by individual section of the specification




examW zard

Help Log out

examw zard Find Past Papers BE:ICENERESE My Papers

# Edit Search

Sea Results Showing 2 out of Click here to name your paper... Edit B Save

Adding value to business
8mins 8marks WBS11/01, June 2019 Total : MO questions © 0 minutes & 0 marks Remove all
Add
n, tastes or preferences aff
How changes in fashion, tastes or preferences affect demand
4mins 4marks WBS11/01, June 2019
Question Mark Scheme Examiner’s Report Resources
Add
~
Using the data from Extract D, explain one way changes in fashions, tastes or preferences have affected demand for Ocado.
(4)
(Total for question = 4 marks) >
Contact Us Privacy Policy Leqal Notice

@© Pearson Education

PEARSON

AYS LEARNING
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AcCcess to Scripts




AcCCess to Scripts

Access to Scripts gives centres and teachers the ability to review the
performance of their candidates in live examinations. To access the
service you need to:

e Askyour examinations Officer to register you for the service

e Gain written permission from each student before you access their
scripts.
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Access to Scripts

@ Pearson Home Mailbox My Account Log-out

EDEXCEL ONLINE

Tuesday 4 Feb 2020 Centre number:
Select Qualification v Select site:
Training Event »
Bookings Home Page
Tracking »
JEL AL > WELCOME TO EDEXCEL ONLINE!
International Centre

Terms & Conditions
Use the drop-down menu on the left to access the different qualification areas.
Centre Search
* MEW! Click here to visit our Additional Stationery Requests website
Edexcel Publications  »

» Please see our GDPR Policy.

Script Yiewer

one numbers If you need to call us please use the numbers listed below, or see how to contact us here,

i B e Your Examinations Officer will need to set
See how £ create a new Edexcd Online account here. Up access. Otherv\nse, th|S tab W||| not

Inter I Examinations Officers (Including LCCI):
* Viewing Inveoices

Sex how to vew ieices hre appear on Edexcel Online.

* Approvals Screens:
In order for users to make Cnline Approval requests for both BTEC and NVQ qualifications, you will need the Online Approvals profile
ticking on your account. Please see your Edexcel Online administrater if you need the Approvals profile.

» BTEC/NVQ Basedata:
Authorised users can request basedata for approved BTEC and NVQ programmes via Edexcel Online by selecting the EDI Basedata option
from the BTEC and NVQ menus. Instructions on how to do so can be viewed by clicking the help link at the top right of the basedata page.

* Calls cost |.6p per minute, with no additional charge from your phone company.

If you experience any difficulty using Edexcel Online ...
Try using the online help by clicking on the @ symbaol where it appears on the menu bar.

Alternatively, you can contact us.
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Access to Scripts

Select session

“ou must have written perm m C3 tes before acoe their script
Novembsr 2015 GCSE {13
October 2013 1AL Examinst: 3

After selecting ‘script viewer’ you can
select the examination session for the
scripts you want to view.

“You must have written permission from candidates before accessing their soripts. Th e r_] fl | | | n th e

i information for the
s . script you want to

Surname Forename VieW
.
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Access to Scripts

(b) Using the data from Extract D, explain one way changes in fashions, tastes or
preferences have affected demand for Ocado.
(4} 4

Cl‘\aﬂae,'s E;.sh:‘,,q;; dosles and ?rccerwcaﬁ. heve Mrr’dﬂle-A
the.. 4%%4 ....... tor_ Oendo TThis i bessmteie becouse...

Consumer.... &pmqu... hobis. SHGP?*“% habits  hes  alse. ,.cbmﬁ-ed
which . led _to nereose gn demond This  bes/ Jed be.

on_ (ncfease

A PDF will then open, shovvmg you the
exam paper of the selected student with
marks.
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Published Resources - Textbook

Endorsed textbook from Pearson*
e Engaging contemporary contexts with plenty of real
case studies.

EDEXCEL INTERNATIONAL AS / A LEVEL e Transferable skills are explicitly signposted, allowing
students to understand the skills they are gaining.

STUDENT BOOK 1

e Exam style questions and practice tests to support
revision.

e (Contentis mapped to the specification to provide
comprehensive coverage.

Student Book and eBook

* Pearson’s published resources, as well as other endorsed resources, are not a prerequisite for the delivery
of our specification.
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